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Aaron ableman (founder/CEO)

Aaron@earthmediacreative.Com

415-756-7816

mailto:aaron@earthmediacreative.com


2

Our mission is to use the 

arts and technology to

bring humanity joy and 

meaning; inspiring positive 

action and healing
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We connect brands with communities 
through interactive media;

Centralizing the timeless power 
of arts & culture;
Centralizing the timeless power 
of arts & culture;

Raising awareness of important 
causes; We are committed to 
telling the story.

Raising awareness of important 
causes; We are committed to 
telling the story.

Causes that 
people care 

about

Artists 
with 

important 
stories

Brands 
that care



4

It is difficult for brands to connect 
with what’s real for people.
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Pierre Nanterme, CEO,Accenture

Now is the time for business leaders to demonstrate responsive and 

responsible leadership by ensuring that we not only seize the 

commercial opportunities of the Fourth Industrial Revolution, but 

apply our new-found digital capabilities to benefit wider society. It is 

our obligation as stewards of a more open, connected and inclusive 

world.

Solving social and environmental problems
have become a big deal for business

“Millenials spend two thirds 

of the amount Gen Xers and 

Baby Boomers spend on

entertainment”

Over 90% of Gen Z is consuming content on social media. Their time is 

mostly split between Instagram, Snapchat, and Facebook, and less so 

between Pinterest, WhatsApp, and Tumblr. What's interesting is that 62% 

of them feel that social media has a positive impact on them, 67% say it 

sometimes makes them feel sad, anxious, and even depressed. There's a 

sense that they are missing out on life. Smart advertisers will keep this 

in mind and create content that builds confidence and connects people 

rather than foster insecurity with ads that depict perfection.

Marla Tabaka, Inc Magazine
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brands that are 
investing in 

diversity, csr and 
creative marketing 

tactics will 
blossom and grow

Brands that don't 
authentically 
connect with 

millennial and gen z 
values or priorities 
will be left behind
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★ 20 + 
Awards
★ 20 + 

Awards
★ 1,000,000 

+ views
★ 1,000,000 

+ views
★ 15 + 

companies
★ 15 + 

companies
★ 50 + 

Creatives
★ 50 + 

Creatives
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Discover

Your network of 
influential next gen 
ambassador, users, 
adopters.

Develop

Your strategy and 
approach for appropriate 
communities, influencers, 
ambassador, and groups

Create

The story, communications 
and content development 
with the artists

Activate

Digital marketing, sales and 
viral campaigns
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Management Team

Aaron Ableman

(Founder/CEO)

Jonas Hunter 

(Operations/Strategy)

Jamal Lucas 

(Celebrity/Corporate Partnerships)

Core Partners

The Disruptive Factory

Playing For Change

Hover Pictures

Next7 (Lisa Stokkes)

ON (Ray Podder)

CHOOOSE (Jaiia Xii)
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Network of 
award-winning 
artists, 
musicians, 
videographers/fil
mmakers, writers, 
directors and 
producers; 

Advisory/Collab
oration from 
Hollywood’s top 
film & advertising 
studios; 

Premier 
production 
studios with 
audio-visual 
capacities for 
advertisements, 
video, AR/VR, 
television 
broadcast and 
feature film;

Catalogue of 
over 2,000 + 
original 
songs/scoring 
compositions & a 
slate of original 
content for 
TV/film/corpora
te marketing 
assets.

+ + +
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★ Access to United 
Nations education, 

science and culture 
organization and 
relevant global 

initiatives

★ Access to a 
global network 

of NGO, 
influencers and 

community 
organizations

★ Lifetime of activism 
and frontlines 

solidarity, we have built 
deep relationships with 

youth movements, 
indigenous communities 

and diverse global 
leaders
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A shared 
mission to 
give back 

to the 
planet

Audience 
Engaged

Customer 
Committed

Creatives 
at the 
center
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A champion of causes

Engaging brands and 
partners in a creativity-
driven, cause-based 
revolution

Making causes cool again

Leveraging a movement of artists 
making popular content that 
changes the world, channeling 
inspiration into action

The world’s first carbon-positive, 
“drawdown media agency” 
connecting climate resilience, clean 
energy and water/food security to 
the entertainment and sports 
business at large
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A full Stack Digital Agency 
and network of world-class 

partners, creatives and 
brands

20 years experience in delivering 
powerful messages and a 

passion for the causes of our 
generation -- in a time that 

calls for nothing less



15

For more info, please contact us today @ 415-756-7816. 

We hope to share in a legacy of impact, creativity and 

inspiration for future generations!

More info @:

earthmediacreative.com

Contact & further information

http://www.earthmediacreative.com/

